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I am a Social Media Strategist with a proven track record of

creating and leading social media engagement, community

growth, and content marketing campaigns. Blending my creative

and analytical acumen, I consistently build social personas,

scope social trends, develop compelling content, and enhance

brand messaging. Most notably, I deliver breakthrough ways to

show up through paid and organic methods, based on data-

driven insights, audience behaviors, cultural trends, competitive

landscape, and new platform features. I leverage my expertise to

continuously look for new ways to improve the social experience

across platforms.

A B O U T  M E

About  my b log

L E T ' S  W I N E  
A B O U T  I T

Let's Wine About It is a personal blog about the hardships of

"adulting as a millennial". This was space was created to relate

and help other young professional in the workplace, business

and inspiration.  

This blog has featured other small business, my favorite amazon

products and the events that I have personally worked on. This

blog gets 100-250 views a month. The blog is posted on my

Instagram and Pinterest to drive traffic to the blog. 



AUDIENCE
TARGET MARKET

INSIGHTS 
METRICS & ANALYTICS 

Ages: 18-34

Locations: Atlanta, GA | Columbus, GA | Houston, TX | Miami, FL

 

As a social media marketer, analytics and data are important.

The organic social media strategy that I have created is the

main cause to the 8,000- 3,000 views on my reels. TikTok has

also been a great form of media to drive traffic to my website

and services. I have two viral videos that have received

upwards of 75.6K views to this day. Paid media have been a

campaign mainly on Instagram and Pinterest that also drive

traffic to my website with 91K monthly viewers. 

 

Paid partnerships have been with small business in

Atlanta of skin care, teeth whitening, and beauty

industries. These campaigns have been successful

and brought in new clients for these small

business. 

For future partnerships, Jasmine wants to be a

business influencer. Partnering with social media

companies, tech products, blogs, lifestyle brands

and tools. Positioning herself to be a business

influencers targeting service providers and

influencers. 

Goals

F U T U R E  P A I D
P A R T N E R S H I P S  

Women
51.9%

Men
48.1%


